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➔ Custometer is an online readers survey for customer media 
(both print as digital) 

➔ Organised by Custo, the Belgian federation of content marketeers  
➔  Developed and conducted by Insites Consulting 
➔ With versions for B2C, B2B, B2E 
➔  Compares your results to unique Belgian benchmark based on ca. 30 

Custometers 
➔ With strong price/quality: EUR 5,000 for 1 language, EUR 6,500 for 2 

languages (ex. 21% VAT) 
➔  Combines standardized approach (which allows you to compare your 

results with the benchmark) with possibility to add ad hoc questions 
(which allows you to measure the specific goals of the magazine). 

What is Custometer? 



➔  Key questions to which the survey provides an answer 

➔  How do readers consume and evaluate my publication? How can 
we optimize the publication in future? 

➔  What is the effect of my publication among readers on the 
perception and evaluation my brand, products or services? 

How is a Custometer conducted? 



The survey asks questions about 6 topics 
1  Reach 

➔  Reach of the current & previous magazines 
➔  Channel of publication receipt 

2  Brand KPI’s 
➔   Relationship with brand 
➔   Perception of brand 
➔   Attitude  
➔   Recommendation  
➔   Brand identification 

3  Magazine consumption 
➔   Reading time 
➔   Reading intensity (number of pages) 
➔   Usage after reading the magazine 
➔   Conversations about the brand and / or the magazine 

How is a Custometer conducted? 
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How is a Custometer conducted? 

4  Magazine evaluation 
➔  Evaluation of magazine execution (name, lay-out, variation, writing style, etc.) 
➔  Evaluation of the content (useful, generates new ideas, makes me try new 

things, etc.) 
➔  Evaluation on impact of the brand perception (outlines that the brand is 

leading, innovative, etc.) 
➔  To what extend to readers look forward to new magazine 
➔  Evaluation of the number of magazines per year 
➔  In-depth evaluation of the cover via Post-It tool 
➔  Respondents need to indicate what they specific like and dislikes on the 

cover and explain what drives this feeling 
➔  General evaluation 

5  Ad Hoc questions 
➔  Three questions allow the customer to align the questionnaire with their 

specific needs & questions 

6  Socio-demographic profile 
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➔  The Custometer can be applied to print magazines, online magazines, 
news letters, e-zines, … 

➔  An adapted questionnaire is available for different target groups: 
consumers, B2B, employees, …  

➔  The Custometer is independent of the distribution method (at home, 
postal, display, etc.) 

Which media are qualified for a Custometer? 
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1  Ordering a custometer is easy.  

 Mail your request to info@custo.be. The Custo coordinator  
 will contact you for further information. 

2  The following things need to be discussed with your agency: 

➔   Timing of the research project 
➔   Determine the number of languages for the survey 
➔   Tune the questionnaire to your specific needs by means the 3 Ad Hoc questions 
➔   Determine the data collection method 
➔   Decide upon a possible incentive 

How is a Custometer conducted? 

What steps do you take to start up a Custometer? 
 



➔  Framework for the timing of a Custometer 

➔  Confirmation of the project to InSites Consulting: 4 weeks before the start of the field 
➔  Input survey to InSites Consulting: 2,5 weeks before the start of the field 
➔  Technical implementation of the survey: 1,5 weeks before the start of the field 
➔  Links available for the online survey: 1 week before  the start of the field 
➔  Field: 1-4 weeks according to the chosen data collection method 
➔  Report available: 2 weeks after the end of the field 

➔  How to maximize reader’s participation? Possibilities: 

➔  Incentive by means of sweepstake (incentive is not included in the budget) 
➔  Support charity  
➔  Share results of the research afterwards with the participants 

How is a Custometer conducted? 
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➔  The research project is conducted by means of a online questionnaire 

➔  Respondents are informed about the questionnaire by means of a call to 
action in the magazine and / or a mailing directed towards the target 
group of the magazine 

➔  A mailing will have the most positive effect on the response rate 
➔  In order to boost the effect of the call to action in the magazine: the announcement is 

best placed on the cover of the magazine or via a additional leaflet. 

➔  In case requested the survey can also be conducted via postal survey 

➔  This option is currently not included in the budget. 

How is a Custometer conducted? 

Datacollection 
 



➔  In case requested the survey can also address non-receivers of the 
magazine in order to determine the impact of the magazine on the brand 
experience 
➔  The impact is determined by comparing the magazine receivers & non-receivers 
➔  The non-receivers of the magazine are recruited via the research panel of InSites 

Consulting 

➔  The questionnaire is standardized, with possibilities to adapt the 
questionnaire to the specific situation of the customer.  
➔  Only adaptations which are indicated in the questionnaire will be allowed in order to 

secure the benchmark 
➔  Possible adaptations: 

➔  Introduction text 
➔  2 ad hoc statements can be added in Q14 
➔  3 ad hoc questions 

How is a Custometer conducted? 
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➔   The following input needs to be provided to InSites Consulting 

➔  Covers of the magazine: current magazine + 3 previous magazines 
➔  Input for the ad hoc questions & statements 
➔  Input to complete the survey 

➔  Name of the magazine 
➔  Employer name 
➔  Number of magazines per year 
 

➔  InSites consulting implements the online survey and will provide a link in 
order to test the questionnaire 

How is a Custometer conducted? 

Datacollection 
 



➔  Important remarks concerning testing the questionnaire 

➔  After InSites Consulting received this input, they will send a final questionnaire. Which 
needs to be approved by the customer in terms of content & language. In order to 
overcome further adaptations to the online questionnaire which can cause a delay. 

➔  The order of the answer options of some question will be different online. This is 
indicated in the research document with randomization. InSites Consulting applies this 
method in order to improve the data quality 

➔  Some questions are filtered, so this means that the question is only shown when the 
conditions are fulfilled. These conditions are stipulated in the research document. 

How is a Custometer conducted? 

Datacollection 
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➔  You receive a report by mail. 

➔  Optional InSites Consulting can also provide a face to face presentation 
of the results 

➔  Additional budget for the presentation is 550 Euro ex VAT 

➔  InSites Consulting generates a benchmark database based upon the 
results of the different Custometer projects 

➔  Specific outcomes 

➔   Table reports which outlines all the results with a split on relevant target groups 
➔   PowerPoint file which gives a overview of the results and compares the performance 

of the magazine with the benchmark 

How is a Custometer conducted? 

Reporting 
  



CONTENT 

➔  What is a Custometer? 
➔  Which media are qualified for a       

 Custometer? 
➔  How is a Custometer conducted? 

➔  Startup steps and maximizing participation 
➔  Data collection 
➔  Reporting  

➔  About Custo & InSites Consulting 
 



➔   Federation of Belgian content marketeers: www.custo.be 

➔   Members 

➔  All About Content 
➔  Content Connections 
➔  Cypres 
➔  Decom 
➔  Gicom 
➔  Head Office 
➔  Headline Publishing Agency 
➔  Het Salon 
➔  Jansen & Janssen Creative Content 
➔  Magelaan 
➔  Maison Moderne 
➔  Propaganda 
➔  Roularta Custom Media 
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Custo 
  



➔  Fast growing & fully independent 
➔  Average yearly growth of +35s% ince 2003 
➔  Today 100 passionate people across 5 locations 
➔  Centralized operations, localized content 
➔  Fully independent, ensuring flexibility 

➔  Proprietary strategic resources for growth 
➔  TalktoChange research community (+20 countries and +1 million members) 
➔  ForwaR&D lab of 5 people in charge of relevant innovations 

➔  No niche player 
➔  Full spectrum of online methods 
➔  All key marketing challenges 
➔  Global coverage 
➔  Broad range of industries 

➔  Focus on making a difference for our clients 

About Custo & InSites Consulting 

InSites Consulting 
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